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From the big screen to the living room one, Television 
and Movies both gave stand out performances this 
week with large growth in both categories. The 
National Television Awards, Strictly Come Dancing and 
more, starting the annual trend of the rise of Television 
content readership in the winter months. 
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Last week was a sad one for Hollywood as two legends of film, Robbie Coltrane and Angela Lansbury, passed 
away. This drove engagement up a whopping 60% in the Movies category as many took to our content to read 
about their lifetime of achievements. The stars of Back to the Future – Christopher Lloyd and Michael J. Fox – 
were reunited last week with a heartwarming video of the two sharing a hug driving great category engagement. 
The search term ‘Back to the Future’ was the most popular it has ever been in the past four years on Monday. 

Property took the second place spot as one specific property was added to the market and then swiftly snatched 
up; 11 Downing Street. The Chancellor's sacking led to a 32% WoW growth in the Property category as many took 
to the our content to check what this news meant for mortgage rates. We expect this content is likely to hold its 
value, as further changes are made to the Government's economic plan by the new Chancellor, Jeremy Hunt.

Speeding into our final podium position is the Automotive category with 9.4m page views. A recent survey on the 
new changes made to the highway code drove engagement last week as it was found around nine in 10 motorists 
would not pass the theory test if they were to take it again. 

Movies 6.6m 60% 1.9m 70% 3.5 -6%

Property 6.4m 32% 1.9m 26% 3.3 5%

Automotive 9.8m 23% 2.8m 26% 3.5 -3%

Shopping 8.9m 20% 2.7m 14% 3.3 6%

Fine art 6.1m 19% 1.9m 16% 3.2 2%

Television 37.7m 18% 6.9m 15% 5.5 3%

Religion & Spirituality 1.2m 18% 0.4m 18% 3.1 0%

Sport 45.9m 9% 6.5m 9% 7.0 0%

Travel 14.4m 9% 4.0m 6% 3.6 2%

Books & Literature 2.8m 7% 0.7m 7% 3.9 0%



The Q4 Television 
category rise is well 
underway. A myriad of 
shows are scheduled to 
keep us entertained 
during the cold winter 
months; Winter Love 
Island, I’m a Celebrity 
and a host of Christmas 
specials are set to hit 
the small screen. This 
will of course drive 
engagement in 
television content as 
shown from last year's 
high engagement 
numbers.

Emmerdale’s 50th anniversary saw a large increase in readership around Soap Opera 
content. The top TV topic saw a 38% rise in page views which equates to 1.4m more 
page views last week than the week before.

Autumn schedules drive Television engagement

The National Television Awards (NTAs) happened last week and this was a large driver of 
our Television content’s page views. 5 of the top 10 most viewed Television based pages 
were about the NTAs, amassing 1m+ views between just those five pages.

1M+
Page views 
between 5 NTA 
related pages

+38%
Soap Opera PVs 

The Television category usually sees a rise in 
the winter months as people start to stay in 
more because of the cold. This week saw an 
especially large increase in page views in the 
content due to The National Television 
Awards taking place and Emmerdale having 
its 50th anniversary. The rise may have been 
only 18%, but as this is one of our largest 
categories that increase means 5.9m more 
page views. It’s definitely a content category 
to tune into in the future. 
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The Dance category remained around the 3m page views mark this week, averaging 
3.3m views per week for the last month, of course due to Strictly Come Dancing. This is 
over 2m more page views, per week, then that topic received in the month prior.  

+185%
More PVs in 
Dance this month 
than last month

Source: Ozone 2022

Rise in Q4 TV content engagement   



Television in the headlines
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