Easter & Spring

Reaching inspiration
seekers across key
categories at Easter
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Every year, more than 29m Brits come to Ozone’'s
premium publishers for inspiration in the lead up to
and during Easter

In the ultimate planner’s guide

to Easter, discover... The thriftigt y
ay
Dreny0ur home, g
e  Which categories see the hacks that work

biggest growth

e What in particular grabs Brits’
attention in each category

e How you can reach these
engaged audiences

The best weekend trips
from London

Case studies for relevant
Easter categories
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Easter

inspiration
builds from o
Early March

Easter

week:
PVs peak
at 5M

4m

Easter interest typically
begins four weeks prior,
culminating in 232% growth

Build-up
Begins:
6%
WowW
Growth

3m

in the Easter week.
2m
This is the trigger moment
for building front of mind
awareness ahead of the M
Easter weekend.

Religious Events Page Views

| §
With the forthcoming Faste NS Week-6  Wesk-5  Week-4 Week-3 Wesk-2  Wesk-1  Easter
falling on the 31st March, it
will be the earliest since
2016, ensure to activate by
he 26th February.

o

Source: Ozone, 2024
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The top growing categories in the Easter lead up

With the changing of the seasons Brits are looking to change themselves

There’s more to Easter than Eggs and Hot Cross Buns...

Easter symbolises a fresh
start, and we see Brits
adopt that message. Over
the Easter weekend, Brits
look for a new lease of
life by updating their
wardrobe, searching for

new experiences with
travel and hobbies and
improving their homes &
gardens

40m

B 4 Week average [l Easter

Style and fashion

Travel

Home and garden

Hobbies and interests

Source: Ozone, 2024
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The topics people
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to for Easter
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Home & Garden grows on Gardening

Interest blooms from as much as six weeks prior to Easter

Seeking inspiration for
outdoor decorating and
gardening peaks during
Easter. The 4 week mark
before the Easter weekend
sees as much as +57%
growth Wow.

Conversely, traditionally
popular categories, such as

home renovation and DIY,
see a drop over the Easter
weekend, down -8% WoW.
Interest in these categories
occur further in advance,
around 6-8 weeks prior.

Page Views

B Gardening M Home improvement [ Outdoor decorating
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Source: Ozone, 2024
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Aligning with highly relevant premium editorial
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Not all slugs are bad - you should embrace them in your garden

how to distinguish between helpful and hateful slugs - and the most effective ways of

Val Bourne

G\«

I

HUFFPOST!

Want A Gorgeous Garden For Summer?
Then These Are The Simple Jobs You
Need To Do Now

Whether you're green-fingered or not, future you will thank you for putting a lttle bit of grounduwork in nouw.

STYLIST
-

Al

P
o
L2 e
Embrace ‘soft glrl’ sprlng
with these chic homeware

buys

Storage for design buffs

‘well s additional surface to display treasured objects

The beauty of begonias

‘There's somuch more to them than meets the eye!

baskets It aventhe

gardentormantnsa




Reaching Home & Garden inspiration seekers

Activating Ozone’s unique first party audiences

Ozone first party segment
Target all the highly relevant

Easter-related editorial, as well as
readers of this content

16.1M unique users/month

Home & Garden

Ozone first party segment
Target highly engaged readers of home
& garden content, in particular outdoor
furnishing, equipment and gardening

20.3M unique users/month
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Furnishing our client with brilliant ‘always on’ results

BRIEF: In partnership with our client we wanted to deliver strong return on media investment,

positively shift brand effectiveness measures and better understand our client’s audience

@)

@)

@)

\

Reach high attention
audiences at platform
scale across Ozone

Deploy pixels on the
client’s site to understand
its customer base in

) +18% Y +22% Y -67%

Uit st o e ROI on increase in uplift in brand Reduction
campalgn’s rst burst to 1 : : 1

A media spend action intent preference in eCPA
targeting strategy

Brand study used to track

key brand lift and
awareness metrics

Sources: Ozone & Brand Metrics
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]
adventurers read Holiday season has begun once spring has sprung

a bOUt travel == Travel locations == Caribbean == United kihgdom

1m

10m

Typically see two categories of travel
readership around the Easter weekend;
the planners and the doers.

9m

8m

Page views

During the bank holiday weekend,
readers use the extra down time to ot
research future trips both domestic
and international. The week of, and
following, Easter readership across 4m
Travel Locations and UK Travel typically

sees 20% growth. We also see

consistently high interest in the - Camping Bed and breakfast
Caribbean as a destination around 300K

Easter, with a 50% increase vs. the

period average. /

Those planning Camping Trips or B&B , 200 —
stays over the long weekend begin
their research up to five weeks in
advance, with page views +41% and 100k
+97% respectively vs. the period

average.

Page views

Ok

Source: Ozone, 2024
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Aligning with highly relevant premium editorial
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The secret to the perfect
Northern Lights holiday
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Europe's 'most underrated' city break has amazing beaches and
flights from £20

Rhodes in Greece, the Moroccan city of Marrakech, and Porto in Portugal, have scored highly in a ranking
of the least visited but best and most exciting holiday destinations
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Reaching travel inspiration seekers in the lead
up to Easter

Activating Ozone’s unique first party audiences

Travel Staycations

Ozone first party segment Ozone first party segment Ozone first party segment
Target all the highly Target the highly relevant Target the highly relevant
relevant Easter-related travel editorial and those UK travel editorial and
editorial, as well as readers reading about the most those reading about it in
of this content popular travel types over the lead up to Easter
Easter
16.1IM unique users/month 17M unique users/month 1M unique users/month
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Scorching results as VTR takes off for travel brand

. A leading travel company - based in one of the world’s most sought after holiday
BRIEF: destinations - wanted to attract visitors from around the globe with a new campaign

O Formulate a strategy

targeting key market
behaviours
(o) o (o)
Contextual delivery to + 6 9 /0 80 /0 +1 7 A) 5x
O reach individuals at key ® [ )
moments of influence consideration higher VTR up]ift in better CPCV

Effectively leveraged the brand uplift than benchmark action intent than targeted
O Ozone video format to
amplify the effect of our
display activity

Drive a sizeable uplift in
O brand consideration

\\\ Sources: Ozone & Brand Metrics
N
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Shopping grows on spring styles and groceries

Brits seek our what to wear and what to eat at Easter

Interest in Grocery Shopping divides B Grocery shopping M Household supplies W Style and fashion B Women's fashion [l Men's fashion
consumers into the organised and the
last-minute. Most significant growth
occurs around 6 weeks before Easter, up
+137% WoW. Shoppers looking for last
minute recommendations however do 20m
also generate a large increases in

engagement, up +26% WoW.

25m i
|
|
|
|
|
I
|
|

Household supplies see some increase in 15m
engagement, although not as
significantly as many other home
categories, increasing by +37% around 3
weeks prior to Easter.

Page Views

!
EN
'
w
'
N
'
N
o —— - — — e —
N

10m

Whilst in previous years men’s fashion
interest increased closer to summer,
more recently engagement has aligned
with women'’s fashion. Style & Fashion in
general begins to grow 2-3 weeks prior to

5m

the Easter weekend, seeing +21% WoW a
fortnight before. -8 -7 -6 5

Source: Ozone, 2024



Aligning with highly relevant premium editorial
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A shopping guide to the
best ... bomber jackets
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Mother's Day Savings.

UK's best Discount Codes & Vouchers

S I(y Clanks Debenhams

The Telegraph Q - Login

Lockdown Files News Sport Business Opinion Ukraine Money Life Style Travel Culture Puzzles

In search of clothes that actually fit - the reality of finding clothes
as an XL man

The size of the average British man is growing - but there are few clothes to fit him. No
wonder we find fashion so challenging

By Nick Harding.
2MNovember 2022 6:30am

FOODIE HEAVEN I’m a foodie, everything
you need to try in M&S including
McDonald’s Big Mac sauce dupe & ‘better
than Nutella’ spread

sonin €

kdion~ search Q

These
Street

Are Just As Good As
The £285 Designer

Style

£27 High
Sunglasses

There's no need to spend a fortune when these shades are around

#M
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Reaching shoppers in the lead up to Easter

Activating Ozone’s unique first party audiences

Style & Fashion

Ozone first party segment

Target all the highly
relevant Easter-related
editorial, as well as readers
of this content

16.1IM unique users/month

Ozone first party segment

Target regular readers of
recipe content, grocery
shopping, parenting,
home utilities and house
care

34M unique users/month

Ozone first party segment

Target regular readers of
style & fashion categories
across men’'s and women's
styles

19M unique users/month
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Delivering new customers for less

BRIEE: An online retailer wanted to drive new customers to its ecommerce site, increase
: brand awareness and drive consideration to trial shopping delivery service

Geo-target to locate
lookalikes in
relevant areas

Drive views, dwell
time and CTR with
engaging formats

O Identify and
suppress known
users from targeting
Behavioural analysis

O creating ‘lookalike’ 1 6% 1 o% 81 % 58%
customers to target 1 " . . hich ]

O Knowing audience O.WCr f 08 d p}? r 1pcrea§e 1n Vlewablhty - 8% l’ig etlzlattentlon
enabled contextual unique land than consideration - 3x higher than than the average
targeting expected the retail average expected Ozone campaign

Sources: Ozone, Brand Metrics, 2021



Hobbies & Interests

—
Reaching Easter hobbyists
»
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Easter weekend marks an opportunity to indulge
in the nation’s favourite hobbies

B Hobbies & Interests W@ Arts & Crafts

Easter is seen as one of the biggest
opportunities of the year for the
nation to indulge in their favourite I
hobbies.

Growth in engagement begins two
weeks prior to Easter weekend,
with page views up +20% WoW. By
the week of Easter interest has
grown by more than +26%
compared to the H1 average.

4m

Page Views

Of all of the categories within
hobbying, Arts & Crafting was by
far the most popular, with
enormous growth
quarter-on-quarter. As we reach
Easter weekend crafting audiences
have grown by more than +55%,

with page views peaking over the
weekend.

Source: Ozone, 2024



(ozone

Aligning with highly relevant premium editorial
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Time to get on board with model railways et v
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Bookshelf wealth’ is the
latest status symbol. Here’s
how to master it

How to style your books to create  cosy,chill vibe in your
home — yes, using volumes you actully read

CYCLI

HOME  ARTICLES  ABOUTUS  MAGAZNE  SUBSCRIBE

CYCUNGBRANDSTOEXHBITAT  HAUTEROUTE SERES
THE CARAVAN, CAMPING & RELAUNCHES UNDER NEW
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Discover your next caft project

Kntting & crochet ¥ Sewing&quiking v Arts .crafts v Needlework v Papercraft v Homes &0y v [Ty

Al producs iy by our editoril team. 2
< made. lease read our
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Best amigurumi bunny patterns

Whether you want to hook up some Easter bunnies, or just think
rabbits are the cutest, here's our pick of the best amigurumi
bunny patterns!

Gissues of Simply

Offers You Will Love!
Try out a subscription to our

magazines, save up to 49% and
F NI D

About U | Become a Member

GARDENS E - |

Chelsea Whatsnew v Gardendesign Gardens v  Advce v Plants v Ktv Offers  BecomeaMember

A garden with beautiful structure designed
by Arne Maynard

“This wlled gacden desigaed by Arne Maynasd is
perfect example of a winter garden tht has aded to

revealts beautifl bare framesvork.

Read more

DO YOU THINK YOU ARE

Latest ¥ TVSeries ¥  Tutorials ¥  Mogazine Q&A  Real stories

Getting started

g you need to know ¥

orers vou wis LY/ X
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February Sale! Try outa ‘The best free genealogy How to find baptism records
subscription to Who Do You websites
Think You Are? Magazine and

pay just £3.50 per issue!
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Reaching hobbyists in the lead up to Easter

Activating Ozone’s unique first party audiences

Hobbyists

Ozone first party segment Ozone first party segment
Target all the highly relevant Target regular readers of
Easter-related editorial, as hobbying content and all the
well as readers of this highly relevant premium
content content
16.1IM unique users/month 17.5M unique users/month




