


Get to know
the categories
that grow in
the lead up

to summer

From the most exciting
sporting events and music
festivals to finding the right
outfit for a barbecue in the
sun, Ozone’s publishers see
summer growth across a
wide variety of categories as
the weather heats up

Page Views

((ozone
- @ 3-months prior [l Summer months
+11%
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The premium publisher editorial driving
the most growth over the summer
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The year’s biggest sporting events drive enormous
interest among committed and fair-weather fans

The summer of sport drives significant growth in . .
engagement 2CTOSS the biggest moments. B March-May Average Page View [l June-August Average Page View
The Lioness’s Euro 2022 victory saw Football o
engagement +16% higher than the 2021/22

English Premier League season average. We
expect this year’s World Cup to deliver

similar engagement. 1oom

Wimbledon and The Open Championship also
drive significant growth for our Tennis and Golf
content respectively. Expect Cricket to deliver
higher rates of growth this year with the Ashes.

100m

Page Views

Tailor targeting to reach
the fair-weather fans as
TAKE well as sport’s biggest

ACTIN supporters using both

+184%

Football Tennis Golf Cricket

Ozone’s broad and high
engagement segments.

Source: Ozone
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Reach millions of Sport fans with our highly
relevant premium publisher editorial

Support the Guardian Signin €Y

& INDEPENDENT ) oo [EY The,.
e - . Guardian

kEdiion = Search Q

Newspaper of the year

Spore> Foobal News Opinion | Sport Culture | Lifestyle  More
M an Ch e St er City han d Chels ea ral.e Football Cricket Rugby union Tennis Cycling F1 Golf Boxing Rugby league Racing US sports

. e Sportblog Tennis
defeat to draw level with United at the Rybakina backing up Wimbledon

Most viewed
top breakthrough with composure of a G, Word poplationbor
champion fndssuudy

First half goals from Filippa Angeldahl and Lauren Hemp secured a 2-0 victory

P, ‘Two-thirds of UK workers
PiSgortSaft = 18 i g -+ [T oty 000 Supreme shotmaker has positioned herselfas one of the game's £ withlong Covid have faced
elite with understated self-beliefand calmness under pressure ¥ unfaltreatment.says

Anewstaatercomy [ ——
. “ oot GUNNER BOOST US Eidevall says Arsenal can
the Camino de Santiago take ‘confidence’ from Tottenham

e The Finns hold the secret of trouncing into their duel with Bayern
4 & happiness ~anditisnot Munich

0000n

James Maddison passes his England Football v Rugby Union . Cricket v F1v Sport Tennis ~ Golfv Racing v Boxing Cycling~ More.
audition with sorcery and a smile

Ryder Cup 2023: Date, venue, format and
schedule for Rome

Plus: How to watch on TV, ticket information and qualification standings

By Daniel Zeairi

y
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Engiands Bazbal approach s s for s tugh

v (f)©O® Q) (@ NEWS | POLITICS | FOOTBALL | CELEBS | TV | MONEY | ROVALS

England's Bazball approach could be
hampered as balls are "back to
normal” ahead of Ashes

with
icised Dukes ball now being “back to normal

e | worm s sz @ @ O @1 @ 1 000wy
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Charity scores awareness win with World Cup campaign

Our client - a leading UK charity — wanted to raise awareness of a clear creative direction

BRIEF: to its services with Football Superfans during the 2022 FIFA World Cup in Qatar

O Over-compete for

Targeted cut through
with football fans to
during a busy period

S} +9% Y +18% Y 6.8M Y 0.17%

Structure activity to

reflect higher match point uplift in Higher attention Football fans/ CTR, +22% vs.

Zﬁf«?ﬁ«iiﬁ‘é’;i“g e awareness vs. benchmark 34m impressions benchmark

‘Favourite to win’ tactic
devised to upweight
pacing when match
upsets occurred

Measure success
using brand study
and attention index

Sources: Ozone & Brand Metrics
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Bank holidays and the summer break triggers

@ONE

research into the best events and fun days out

The turn of sprmg sees a 51gn1ﬁcar.1t INCTease 1n page B March-May Average Page View [l June-August Average Page View
views across our Events & Attractions content.

However, as the weather continues to heat up so to 25m +5%

does engagement growth with the category.

With page views peaking in June, the start of the
summer kicks off huge interest in outdoor activities
such as Theme Parks, Nature Parks and - of course

- Festivals.

The school summer holidays also trigger interest in
inspiration for days out, including Museums &
Galleries and Zoos & Aquariums.

TAKE
ACTION

20m

15m

10m

Page Views

In the week leading up to

bank holidays, engagement
with Events content more
than doubles. Ensure activity
is live in the weeks prior to
maximise cut through.

+40%

Bars & Festivals  Amusement & Parks & Museums & Zoos &
Restaurants Theme Parks Nature Galleries Aquariums

~—-
‘ Source: Ozone
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Reach those seeking fun things to do with our

highly relevant premium publisher editorial

Support the Guardian

limeylt
Opinion  Sport Culture Lifestyle
Musicals ‘Nightmare! I've got to tap-dance with
four legs! Inside the new SpongeBob
Musical
Ryan Gilbey

[

The 19 best things to do in
Newcastle

bestthings to o in Newcastl right now.

o - R SO

HELLO!

Evening -Standard

usic events and line-ups
e tsummer, from
Glastonbury to Parklife

13 fun UK events for children in the summer
holidays

The Telegrapl) ssiness opinion Ukraine Money Life Style T Login

a At Gaming~ Hitlis

“ REVIEW

Liz

o: Why isn't this out-and-out superstar
headlining Glastonbury?
*ok KKk 55

The US RnB st

evealed a voice to rival Aretha Franklin's and
life-affirming cha

ma to burn

1y Poppie Platt

®Ee® ®

)
\JJ

f—
17 free things to do with the family in Wales during the
summer holidays
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Premium Only Video Pre-roll delivers superb VTR

BRIEF: With the aim of driving awareness and engagement, our agency partner and their leading
: entertainment client helped us launch our new Premium Only Video Pre-roll format

O Raising awareness
and engagement for
our ents client

() Launch partner for our
new Premium Only

LY 69.8% Y 74.4% Y +300k Y 1.13%

() Targeting Pop Culture VTR for a 30 Overall Impressions of CTR; far above
and Events & Attractions . . g
readers in context second video viewability score added value benchmarks

Bold and distinctive
creatives creating
positive sentiment

VTR, CTR, and
Viewability MOAT
benchmarks smashed

\\\ Source: Ozone
N
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Travel interest is high throughout the summer,

@ONE

mainly for hotel and transport recommendations

The summer sees reader focus shift from seeking
holiday inspiration to finalising plans, including
accommodation, transport and what to pack.

Typically, the topics with the greatest growth
within Travel are Travelling with Kids, Camping
Trips, Seaside Resorts and Rail Travel.

Similarly, with many people getting excited for
upcoming holidays and what to pack, engagement
with Travel Accessories grows by +60%.

While interest in European and other overseas
destinations does grow, it is comparatively low
compared to UK travel.

Of all Travel audiences,
families are far more likely to
TAKE be looking for a last-minute

ACTIN trip, so target this audience

in particular with final deals
for the summer.

Page Views

B March-May Average Page View [l June-August Average Page View

13m
10m
8m

5m

60%
+
: +110%
+112%

Railway Hotels & Travel Seaside  Traveling with  Camping
Travel B&Bs Accessories Resorts Kids

Source: Ozone



Reach sunseekers and staycationers with our
highly relevant premium publisher editorial

THE SOATIMES [ST———

TIMES Travel

HOME  DESTINATIONS ~ HOLIDAYTYPES ~ OFFERS  ABOUTUS  BESTUKHOTELS  Q

Where to go on holiday in May: 15 top
destinations

Fancy a spring break? Here's where to go, what to do,and why you'll love it

© Print subscriptions | @ Signin  Search jobs
Support the Guardian T
et i G l'h%l )
uardian

News Opinion Sport Culture Lifestyle More

Tavel» UK Europe US
Earope holidays Where to go on holiday this year: 23
great travel ideas for 2023

< wewsierrer 1 ok comon - | ISR FASHION

HELLO!

Planning your 2023 vacation? Discover 18 best
all-inclusive hotels with top reviews

From luxury to family-friendly, find your next all-inclusive holiday

el Coltre Puscls ? 2

The Telegraph News Sport Business Opiion Usraine

The 10 biggest mistakes you can make at
the airport

Thereis passport. Nick Trend

et you tothe gate stress-free

= Mirror =

Francaha een the biges ccording  ovehobdays (B

NEWS | POLTICS | FOOTBALL | CELEBS | TV | MONEY | ROVALS

Top holidays Brits are looking at for
summer 2023 including France,
Morocco and Italy

Portuga, France, Moroco, aly and Egypt have enjoyed the biggest surges in hliday

through the trave industry

8y Milo Boyd, Travel Reportar

NOOOH B oo

News

& INDEPENDENT -

S <.
Best hotels in Portugal 2023: Where
to stay for a luxury or budget holiday

Whether you want to visit Lisbon or lounge on the beach in the Algarve, these are the places to be

0000

KatieBowman + Tuesday 07 March 20231121 + [] Comments
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Scorching results as VTR takes off for travel brand

. A leading travel company - based in one of the world’s most sought after holiday
BRIEF: destinations - wanted to attract visitors from around the globe with a new campaign

O Formulate a strategy

targeting key market
behaviours
(o) o (o)
Contextual delivery to + 6 9 /0 80 /0 +1 7 A) 5x
O reach individuals at key ® [ )
moments of influence consideration higher VTR up]ift in better CPCV

Effectively leveraged the brand uplift than benchmark action intent than targeted
O Ozone video format to
amplify the effect of our
display activity

Drive a sizeable uplift in
O brand consideration

\\\ Sources: Ozone & Brand Metrics
N
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The summer months drive some of the highest
engagement of the year for Style & Fashion

New season’s trends and the need for a new summer
wardrobe drive growth among almost all Sty]e & B March-May Average Page View [l June-August Average Page View
Fashion content topics. som - P

Summer’s start sees the greatest engagement
increase with the Women’s Fashion topic, as interest
in the new season’s styles peaks and remains high.
Typically, Men’s Fashion doesn’t spike until July.

Children’s Clothing sees enormous growth at the 40m
start of the school holidays. July and August are by
far the biggest months, driving nearly 30% of annual
page views for the topic in those months alone. It’s
also a key time for back-to-school clothing.

20m
9

° Page Views

For maximum Style & Fashion

efficiency, consider activating
TAKE women’s messaging ahead of

ACTIN the start of the season and om

upweight men’s once the
summer begins.

Women's Men's Women's  Women's Men's Men's Children's
Clothing Clothing Accessories Footwear Accessories Footwear Clothing

Source: Ozone
L)
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Be in with the style crowd with our highly
relevant premium publisher editorial

GRAZIA

We're Already Dreaming Of
These Summer 2023 Outfits

Everything we can't wait to wear in spring/summer 2023,

ps y
o Despite the P ¥

be surprised to hear you can actually alceady wear these summer outfts, st be
sure to throw on  pufer coat when you venture ow.read our avourite Summer

STYLIST siscoven  niess s exraa Q| umsean

How to dress for summer in
the city (and not be super
sweaty)

0000

[ —

It's time for LSD. That's a Late
Summer Dress (with sleeves)
Best airport outfit ideas for summer 2023: From fsstaple e the key iy s Hariet Walker

ASOS to M&S & MORE

Holiday ready! Sit back and relax on your flight in the comfiest clothes.

.

HOME / FASHION / TRENDING FASHION

UPDATED ON 07 MAR 2023, 17:13 GMT

holid
t holidaf |

@INDEPENDENT s> anonose [

NEWS  SPORT  VOKES  CUTURE  UFESTAE  TRAVEL | PREMUM  MORE NDEPENDENTQ)

Extras > IndyBest > Fshion & Bty > s Clothing

8 best men’s summer shirts to rock on
any occasion, from the beach to a
family BBQ

Refresh your wardrobe with one of these timeless, budget-friendly, statement styles

Rk o+ Wodhete . 21220028 000

S %)
/ v .

‘ T S
i [
| \ 2 M&S 'half price' summer sale includes kids clothing, school

| N Vs accessories and toys




(ozone
Luxurious results that never go out of style

BRIEF: Our dream team premium partnership with a world-renowned luxury brand raised
: awareness and consideration of the brand’s desirable high-end jewellery and watches.

WHY WOMEN ARE
INVESTING IN LUXURY
WATCHES

Forget blingy necklaces and blockbuster O/ ‘ O/ 7 O/ 8 O/
earrings — from the red carpet to the
boardroom, a statement timepiece is what o o . o . o . o
the world's best-dressed are lusting after
now

CTR more than 2x VTR more than 2x Viewability vs.

Ozone Attention

the benchmark the benchmark 70% benchmark Index score

Context example

\\ Sources: Ozone & Brand Metrics
N
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The better the weather the higher the
engagement when it comes to Food & Drink

With people looking to spend more time enjoying
alfresco aperitifs or dining in the sun, we see growth

across related Food & Drink topics.
60m

Page views for Cooking increases considerably during
the summer with BBQ & Grilling recipes a particular
area of interest. We see considerable growth in the
lead up to heatwaves, up by a further +70% in the seven
days prior to the hottest weeks of the year.

Alcohol also drives huge category growth across both aom

Beer and Spirits, which also grow more the hotter
weather. Previously, the first heatwave of the year saw
nearly +25% growth for the Alcoholic Drinks topic.

n
2
Q
>
o
[S)
@©
o

2
Maximise the impact of Food & v
Drink campaigns in the lead S

om

TAKE
ACTION

up to hotter periods using

dynamic creative that changes

depending on the weather and om
increase delivery.

B March-May Average Page View [l June-August Average Page View

+48%

Cooking

Spirits & Cocktails Beer Alcoholic Beverages BBQing

Source: Ozone
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Cook up the ideal Food & Drink campaign with our

highly relevant premium publisher editorial

Sumi?rttheGua:{:iian The SIVEIST  wacen o srasr o | @ EVERTigNews ®  news- mvounasea uavuro wavary wiarson~ seorr- casss @ @@ | ﬂ
Guardian ,

per of the year

News Opinion Sport Culture Lifestyle | More

BUYAPER 1055 VOUCHERCODES ADVERTISEWTHUS  DIRECTONY  FUNGRALNOTIES  VAWCETPLACE OATNG  SODKANAD  PUBLICNOTICES  NEVSLETTER SGAUP.

Fashian Food Recipes Travel Health & fitness Women Men Love & sex Beauty Home & garden Money Cars

[ [J—

The best things to eat and drink during the heatwave

Ko Koo Mark Diacono’s recipes for alcohol-

free summer drinks What to cook in summer: 6 of

the best food and drink
pairings, according to Hello
Fresh

MarkDiacono

)

0000

) INDEPENDENT = - = Evening!-Standard o @ o

e e D v e owe e e v v s oeome owew o
i i i o . Mark Hix's three-course al fresco summer
All hail summertime COOkmg London’s best margaritas, from Hacha to h
Summer is Emily Weinstein’s favourite time of year to cook  here’s four of her recommendations. Side Hustle luncl
Monday 13 June 202212:00 + [ Comments A seasonal chilled soup, crisp crab rostis and a refreshing fruit dessert make up this
= The recipe fora good time? Take my advice with a pinch of salt, says Clare Finney, but t's all weeks vibiant fient
@ o o @ down to tequila, triple sec and lime
— vl [= J—

Clolor)
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Dynamic content campaign drives 6.5x ROI

BRIEF: Our client wanted to increase awareness of individual store offers using a dynamic creative
: optimisation to reach a highly relevant foodie audience in premium environments

81% 0.14% Y +14% 6.5X

Viewability; +23% CTR; +40% vs. higher average order Return on
vs. benchmark benchmark value vs. target investment
THE GUIDE ices: where

d delivery serv -
lt:(()) (()lo online grocery shopping

Context example

Sources: Ozone & Client Agency
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Shopping interest spikes among readers looking
to bag a bargain in the summer sales

Increases in Shopping engagement are driven by

two main events during the summer months. B March-May Average Page View [l June-August Average Page View
The first moment is the start of the summer sales. om +120%
With the sales typically starting at the beginning of

July, Shopping sees a +25% increase that month.

Beginning in mid-July, the school holidays also
triggers enormous growth in page views for the
Children’s Games & Toys topic as parents seek out
fun ways to keep their kids entertained.

[
3
2
S
g
&
With July the biggest of the
summer months for Shopping
TAKE engagement growth, consider
ACTIN activating product-led ‘ im
messaging to build Children's Games & Coupons & Gifts & Greetings  Sales & Promotions
Toys Discounts Cards

pre-sales consideration.

LN N Source: Ozone



G

Reach summer’s savvy shoppers with our highly
relevant premium publisher editorial

= Mirror

i <rlH DEAR DEI TECH | TRAVEL 2 I VOUCHER: >
“Ello! < NEWSLETTER | UK EDITION FASHION m EALTH | DEARDEIDRE | TEC AVEL | MOTORS ~ PUZZLES ~ SUNBINGO | SUNVOUCHERS | TC

The best summer sales to shop now: ASOS,
Marks & Spencer, Charlotte Tilbury, John Lewis
& MORE

Find the best deals this summer!

[ wews | roumes [ rooraas | ceuess | v | wower | momis

Bargain Max slashes price on kids

td ¢ inh |
SAVVY SAVER You've been shopping the T B S e e

Money > News Money

‘Suppontlffggl:‘if?ian 7 ‘h . Evening!-Standard PinkNEWs  wws o e ey swro  swen W somnicrgn Q

— e
News Opinion Sport Culture Lifestyle  More . . . . . . .
Fashon Foa Recpes Tovel Holth & fness Wamen Men- Loveex ety Home & gaden Norey Crs Best kids outdoor toys for the garden this Nike is re|eas|ng its first ever gender
Z = < z summer . .
frerers Buy fabric, avoid the obvious and neutral athletic wear collection
don't be a snob: the dos and don'ts of Get them away from screens and into the great outdoors

Mar 23 « Written by Jonny Yates

holiday shopping

= View comments §f v =




Delivering new customers for less

BRIEF:

@ & & O O

Identify and
suppress known
users from targeting

e ¥ 16% 10%
customers to target

Knowing audience lo-wer SO Jpratt ipcreasp in
enabled contextual unique land than consideration - 3x
targeting expected the retail average
Geo-target to locate

lookalikes in
relevant areas

Drive views, dwell
time and CTR with
engaging formats

81%

viewability - 8%
higher than
expected

@ONE

An online retailer wanted to drive new customers to its ecommerce site, increase
brand awareness and drive consideration to trial shopping delivery service

58%

higher attention
than the average
Ozone campaign

Sources: Ozone, Brand Metrics,



